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SEARCH ENGINE MARKETING:
Find Out How to Maximize Your Web Presence

Ever since we've been introduced to the Internet, the way we do business has
completely been revolutionized. In a world where fast-advancing technology is
nothing new, it's important for business owners to understand the influence that the
Internet has on both business-to-business and business-to-consumer commerce.

The power of the Worldwide Web now offers the main point of contact between a
consumer and the product or service he/she wants to purchase. And that point of
contact is a search engine. Today, more and more shoppers are logging on to their
favorite search engine to find information on what they want to purchase. Many of
them are your potential customers.

Search Engine and Product Research

A survey was conducted by eMarketer.com to show the most popular online activities
among Internet users. The survey results showed that:

e 93% of respondents say email usage is the most popular
e 79% of respondents say search engine usage is the most popular
e 63% of respondent say researching products and services in the most popular

Search engines have become a commodity to people, especially consumers who do
research before making a purchase. According to another e-Marketer.com survey,
32% of respondents said they could not live without Internet search engines.

Us Adult Internet Users' Opinions Regarding How
Much They Rely on Search Engines to Find
information, May-June 2004 (as a % of respondents)

Couldn't live without Internet search engines
32%

Like using Internet search engines, but could go back to other
ways
50%
Wouldn't really miss Internet search engines if they could no
longer use them
7%

Don't know/refused
| EE3

Note: n=1,165, *who have used a search engine

Sowrce: Pew Internet & American Life Profect, comScore Networks inc.,
Augtist 2004
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Knowing the power and influence of the web, smart business owners make sure they
develop a web presence. But the smarter business owners take it one step further.
They take into consideration the popularity of search engine usage, so they put into
practice search engine marketing (SEM) strategies to maximize their web presence.

Why is Search Engine Marketing Needed?

Search engine marketing is about more than just generating high volumes of traffic
to your website. Effective SEM allows you to make your website visible to potential
customers who are interested in the products and services you have to offer.

If a prospect does a keyword search and a list of related websites shows up but
you're not one of them, that prospect will likely do business with someone else. Can
you really afford to lose potential customers that way?

Search Engine Marketing Strategies

Two of the most popular search engine marketing techniques are search engine
optimization (SEQO) and pay per click (PPC).

Search Engine Optimization

Search engine optimization is a method of improving a website’s visibility in a
keyword search, thus leading to improved volume and more traffic to a site from
“organic” search results. The higher a website is ranked in a search engine, usually
the more traffic that site receives. And higher targeted traffic means more lead
generation and even increased sales.

Pay Per Click

Pay per click is the technique of advertising with search engines for particular
keyword phrases. Advertisers are charged a small fee every time a visitor clicks on
the PPC ad. In essence, website owners have the opportunity to buy their way to
better positions on search results pages and attract more traffic that way.

Below is a chart that indicates the top goals for search engine marketing campaigns.
They are direct sales, brand awareness and lead generation. If the SEM campaign is
done properly, then those goals will be accomplished.

Top Goals of Search Engine Marketing Campaigns
according to Search Engine Advertisers Worldwide*,
2006 (% of respondents)

Direct sales 59%
Brandawareness

Lead generation 48%

Note: =respandents are primarily rom Narth Americs
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November 2008, Adatas, Navermber 2004
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A WSI Internet Consultant Can Help You

Practicing effective search engine marketing can be difficult and confusing if you're
not familiar with the concepts and principles behind SEM techniques. But a skillfully
trained WSI Internet Consultant who knows the ins and outs of lucrative Internet
marketing can develop a solution that will meet the exact needs of your business.
WSI Consultants have access to the best products and services to help you achieve
maximum visibility on the web.

WSI, the world’s leading provider of Internet solutions to small and medium sized
business all over the world, has over 1,500 local Consultants in 87 countries. WSI
consultants are determined to help your business exceed its profit potential. To find
out how search engine marketing can help your business, contact Peter Connolly at
WSI (see below) or call him on 08448 700 599.

WSI specializes in providing personalized, affordable Internet Solutions that deliver
maximum return to small and medium sized businesses. We are a global company
with over 1500 local offices worldwide.

Each office is independently owned and operated.

Peter Connolly
Business Internet Consultant
pconnolly@wsiCuttingEdgeeDesign.com
www.wsiCuttingEdgeeDesign.com

No part of this article may be republished or reprinted without express written
consent of Research & Management Corporation/WSI.
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